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Read War and Peace Every 
4.5 Days? 

• Americans consume about 34 
gigabytes of data and 
information daily 

 

• That’s 100,000 words in print, 
on the Web, and heard on TV 
and the radio 

Source:  University of California, San Diego 

• Tolstoy’s War and Peace contains about 
460,000 words 
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A new charity is created 
every 15 minutes. 

 

(40,000 this year!) 
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Are Smartphones important? 

Smartphone owners in the US: 
 

• January 2011 – 30% 
 

• The day after Christmas this year – 
50% 
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By 2013, more people will access 

the internet by mobile phone than 

by computer. 
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• 48 hours of video are uploaded every 
minute. 

 
 

• 3 billion+ videos are viewed a day 
 
 

• More video is uploaded to YouTube in 
one month than the 3 major US 
networks created in 60 years. 

Source: YouTube, 2011 
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Over half of mobile web 

traffic is for viewing 

videos. 

Source: Cisco Systems, Inc. 2011 
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Postal mail remains the effective 

workhorse for many nonprofits. 
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How are leading 

nonprofits 

responding? 
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Showing Transparency and Impact 

www.imamuseum.org 
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Aggregating New Donors for Projects 
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Careful! 
Government is in the act. 
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Putting Engagement First 

190,000+ Twitter followers 
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Building Lists Across Channels 

matt@mcommons.com 

 Thank you for your e-

mail address. Check 

your e-mail to learn 

more about how to 

take action with HRC. 

 Thanks for signing up 

to receive SMS action 

alerts from HRC. 

Please reply back with 

your e-mail address to 

take action online. 

Source:  Mobile Commons 
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Using smartphones in programs… 
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…and then in fundraising. 
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Using Video to Increase Giving 

 

•Increased donor participation by 23%  

•Achieved 60% donor participation 

•Giving amount was double all-time record 
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Using Social Media to Build Lists 
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Nonprofit’s 

Website 

Offline 

Campaign 

Email 

Campaign 

Mobile 

Campaign 

Social 

Media 

YouTube 

Paths to Engagement and Giving 

Google 
External 

Partners 

Online 

Charity 

Aggregators 



AFP-NNE & CONFR 2011 Combined Conference 



AFP-NNE & CONFR 2011 Combined Conference 

Who will unite 

Americans toward 

progress? 
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Congress? 
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Wall Street? 
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The people in 
this room? 
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Want to succeed wildly? 
Keep asking… 

• Do I have a plan to attract, engage and 
convert new kinds of donors? 
 

• Am I tinkering with popular new 
channels…or fully embracing them? 
 

• Does my storytelling stop people in their 
tracks…online, on the phone or in print? 
 

• Am I giving my core supporters every 
possible tool to help me raise more money? 
 

• Is it incredibly easy to give to my 
organization? Is it fun? 


