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Trends & 
Tests  
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5 Ways Communications 
Technology Challenges 

Nonprofits  

1. Adds pressure for transparency, immediacy and 
impact  
 

2. Unclear and shifting ROI patterns introduce 
budgeting uncertainties  
 

3. Introduces new constituencies which may need 
new strategies  
 

4. Demands compelling, fresh storytelling ï 
preferably video  
 

5. Re-defines volunteering and advocacy  

 



AFP-NNE & CONFR 2011 Combined Conference 

Nonprofitôs 

Website 

Offline 

Campaign 

Email 

Campaign 

Mobile 

Campaign 

Social 

Media 

YouTube 

Paths to Engagement  
and Giving  

Google 
External 

Partners 

Online 

Charity 

Aggregators 



AFP-NNE & CONFR 2011 Combined Conference 



AFP-NNE & CONFR 2011 Combined Conference 

²ƘƻΩǎ wŜǎǇƻƴŘƛƴƎ 
to Mail? 

Age 

The Chronicle of Philanthropy, November 2010 
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10 - Fold ï Global Ministries  
(United Methodist Church)  

 

 

 

 

Å50,000 supporters registered in 10 days 

Å½  were new donors 

Å$1.1 million raised online and via direct mail 

ÅAdditional unknown amounts collected via grassroots 
fundraising 
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Metropolitan 
Museum of Art  

50%+ of visitors went to the website before going to the museum 
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Google Sponsor Ads  
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Mobile Donations Nearly 
Two Years Later  

 

 

 

 

 

Å62% donate to two or more organizations  

Å79% donate via other channels  

Å86% consider giving larger amounts via 
other channels  

 Source: The Agitator, February 2011  
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What are 2D  
Barcodes?  

Source: Webtrends Inc. 2011  

Next-generation barcodes are referred 

to as ñmatrix codes,ò ñ2D Barcodes,ò or 

ñQR Codes.ò 

There is also proprietary technology ï 

codes that are tied to specific readers 

like Microsoft Tags, Snap Tags, & 

Color Chrome. 
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How do they work?  

Source: Webtrends Inc. 2011  

1. Scan code 

 

 

2. Connect to web 

 

 

3. Display content 
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Smartphone 
trending  
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Got video?  

In the 2008 presidential campaign, there were 

3.5 billion view of videos with ñObamaò or 

ñMcCainò in the titleé 

 

 é1/10 were produced by the   

 campaigns 

 

 é9/10 were produced by individuals, or 

 grassroots groups 



AFP-NNE & CONFR 2011 Combined Conference 

Micro - Documentaries  
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Maximizing the impact 

of your video 

Distribution 

Plan 

Online 

Posting 

Email 

Social 

Networks 
Influencers 

Events 

Website, donation pages, 

blog, LinkedIn Page, 

Facebook Page, Twitter, 

YouTube Channel 

Communications, 

marketing, newsletter, 

fundraising appeal, 

acknowledgment, 

stewardship 

Employee, board, 

champion social 

networks 

Bloggers, industry 

experts, thought 

leaders 

Conferences, 

fundraising galas, one-

to-one meetings, 

speaking opportunities  
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Call to Action  
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Micro - Documentaries  
Annual Campaign  

 

ÅIncreased donor participation by 23%  

ÅAchieved 60% donor participation 

ÅGiving amount was double all-time record 
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92%  

 

18%  

 

13%  

Social Network 
Preference Amongst 

Adults  
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What social networks  
influence transactions?  

Å25% say  
 

ÅNo other social network 
was named by more 
than 1%  
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Adults Increase  
Social Net Use  

Source: Pew Research Centerôs Internet & American Life Project Survey 

 

ñ65% of adult internet users now say they use a social networking site.ò 
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How the top 50 Nonprofits 
Use Social Media  

Source: Blackbaud.com 
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Boston University  
Double It  


